
1 Biner Anton josh Group contact person 1
2 Heikkinen Mikko Group contact person 2
3 Nargiza Khamidova
4 Paju Jaana
5 Pouliagkos Vasileios
6 Sayapina Diana
7 Sobiecka Joanna
8 Yana Gergalo

1 Hunt Daniel Group contact person 1
2 Laurila Emma Group contact person 2
3 Pöhler Marie-Luise
4 Sarkama Iina
5 Schlegel Saskia
6 sinerkari salla
7 Sobiecka Joanna
8 ventoniemi ville
9 Zenk Julia

1 Angelos Moraitis Group contact person 1
2 Asadov Vagif Group contact person 2
3 Dimitrov Stefan
4 Kuzmin Stanislav
5 Nyström Minna
6 Ortiz Mario
7 Pejkovska Maja
8 Schulz Manja

1 Caglayan Sibel Group contact person 1
2 Do Tien Group contact person 2
3 Fraxedas Alvarez Julio Alan
4 guzzo lucrezia
5 Ono Marina
6 Oula Yliperttula
7 Sonnenberg Liisa-Brett
8 Verbickaite Gerda
9 Williams Shelbi

Richards David, room A103

Molthagen-Schnöring Stefanie, room A104

Collou Luuk, room A106

Roche Maurice, room A110

Cross-Cultural Values and Business Ethics

Ethical Communication in Advertising, PR & Social Media

Ethics & Capital; ethical decision making in international business and
finance

Ethics and Young Consumer



1 chae wonmi
2 Heikkilä Olli Group contact person 1
3 LEE HYESEUNG
4 Lundaeva Elena Group contact person 2
5 Metsänen Bronson
6 Shitomi Rena
7 Takayama Keita
8 Tykkyläinen Joel
9 Boualam Fadwa

1 Deeds Sarah
2 Gurejev Kamilla Group contact person 1
3 Mercado Alexis
4 Muuramo Kalle Group contact person 2
5 Palomäki Sebastian
6 Pulkkinen Jaakko
7 Stoeva Margarita
8 Völker Simone
9 Yakovleva Maria

1 Baudis Nina Group contact person 1
2 Cheng Hoi Group contact person 2
3 Haapaniemi Pinja
4 Ho YiuHei
5 Karlen Jesse
6 Kroj Linda
7 Mikkonen Mia-Riikka
8 Pfeiffer Anastasia
9 Souleman Tienkwia Pechonjeh

1 Belinskaya Vera Group contact person 1
2 Cho YeEun Group contact person 2
3 Gilbert Jessica
4 Järveläinen Tero
5 Kivelä Cesilia
6 Pejkovska Maja
7 Wagner York Philipp
8 Varfolomejevs Aleksejs
9 Ikonen Helena

Jaensch Michael, room A11b

Korkeakoski Marko, room A207

Buck Holger, room A08

Fletcher Neil, room A111a

Running a Business -The impact of Rules of Fairness and Human Rights on 
Contract Law

Social Impact Social Impact Management

The Legal Basis for Business Ethics from a German Lawyers Perspective-
Practical Approach

International Listed Companies: Corporate Social Responsibility and 
Corporate Governance



1 BEDIOUI Myriam-Eliott Group contact person 1
2 Cho Eunnim Group contact person 2
3 Henderson Haley
4 Iles Daniel
5 Kozyrev Aleksei
6 Toivonen Minna
7 Vartiainen Riku
8 Väre Emilia

Scarff William, room A210
Working abroad: challenges and moral difficulty


