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A Elements A1 ldentity attributes

PLAYFUL &
STREETWISE &
MODERN

PICTURE KARENWALKER.COM ) g

ORIGINAL &
CROSS-CULTURAL

PICTURE GETTYIMAGES.COM i

INVENTIVE &
AWARE

PICTURE COOLHUNTER.COM

Visual identity qualifications: 1) strong, full of life, charismatic,

2) professional, high quality and 3) consistent




Trademark of World Village Festival consists of symbol and logo
parts. The symbol part is based on five letters MAAIL that go
around and form the Finnish word MAAILMA which means world.
The letters are inside a white star that is placed on a green three-
dimensional ball. This can symbolically be seen as the world
uniting and coming together at the festival. The original idea of
the symbol is created by advertising agency Toukokuu. The green
colours are linked to spring time and the green grass indicates
the festivals time in spring and the place Kaisaniemi park. Green
shades also symbolize generally in the western culture learning,
fertility and regeneration.

The black logo is based on DIN bold. Black has strong visibility
and can be flexibly used thoughout all applications especially in
newspaper advertisements.
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x and v represent the protection areas of the trademark. Avoid
putting anything inside those areas. Trademark should not be
fenced in too a small space. The trademark and logo should not
be remade or rewritten. Dimensions of the trademark should not
be changed. Use the trademark as it is on white background in
specific PANTONE or cMyk colors when possible.
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When the applications background is colorful or when the whole
application is produced as black & white, use the black & white
version of the trademark as negative or positive depending on
the background color. Choose negative or positive depending on
which one has more contrast and is more visible.



maailma kylassa
world village festival

Trademark of World Village Festival consists of symbol and logo
parts. The symbol part is based on five letters MAAIL that go
around and form the Finnish word MAAILMA which means world.
The letters are inside a white star that is placed on a green three-
dimensional ball. This can symbolically be seen as the world
uniting and coming together at the festival. The original idea of
the symbol is created by advertising agency Toukokuu. The green
colours are linked to spring time and the green grass indicates
the festivals time in spring and the place Kaisaniemi park. Green
shades also symbolize generally in the western culture learning,
fertility and regeneration.

The black logo is based on DIN bold. Black has strong visibility
and can be flexibly used thoughout all applications especially in
newspaper advertisements.

maailma kylassa
world village festival

x and v represent the protection areas of the trademark. Avoid
putting anything inside those areas. Trademark should not be
fenced in too small space. Trademark and logo should not be
remade or rewritten. Dimensions of the trademark should not be
changed. Use trademark as it is on white background in specific
PANTONE or cMyk colors when possible.

maailma kylassa maailma kylassa
world village festival world village festival

When applications background is colorful or when the whole
application is produced as black & white, use black & white
version of the trademark as negative or positive depending on
background color. Choose negative or positive depending on
which one has more contrast and is more visible.



166R 221G 33B 105R 190G 40B OR 0G 0B

EXTRA SHADES
250R 190G 215B 255R 203G 0B 153R 153G 204B

244R 154G 193B 255R 153G 0B 102R 102G 153B

Display devices generally use color model called RGB, which stands for Red-Green-
Blue. One of the most difficult aspects of desktop publishing in color is color matching
- properly converting the RGB colors into CMYK colors so that what gets printed looks
the same as what appears on the monitor.

0C 30M 100Y 0K 0C 50M 100Y OK 0C OM 0Y 100K
0C 30M 0Y 0K 0C 40M 100Y OK 40C 40M 0Y OK
0C 50M 0Y 0K 0C 60M 100Y OK 70C 70M 0Y OK

Short for Cyan-Magenta-Yellow-Black, and pronounced as separate letters. CMYK
is a color model in which all colors are described as a mixture of these four process
colors. CMYK is the standard color model used in offset printing for full-color docu-
ments. Because such printing uses inks of these four basic colors, it is often called
four-color printing.

PANTONE 382 PANTONE 368 0C OM 0Y 100K

Pantone is registered color matching system used by the printing industry to print
spot colors. Each color has its own number. Most applications that support color print-
ing allow you to specify colors by indicating the Pantone name or number. This assures
that you get the right color when the file is printed, even though the color may not look
right when displayed on your monitor.
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ABCDEFGHIJKLMNOPQRSTUVXYZAAG
abcdefghijklmnopqrstuvxyzaio
1234567890@P£$§™® DIN bold

ABCDEFGHIJKLMNOPQRSTUVXYZAAG
abcdefghijklmnopqrstuvxyzaao
1234567890@D£$§™® DIN medium

ABCDEFGHIJKLMNOPQRSTUVXYZAAQD
abcdefghijklmnopgrstuvxyzaas
1234567890@D£$§TM® DIN regular

DIN was originally designed 1936 for for German road and
railway signage. It is very legible and easy to reproduce. DIN
bold is suitable for headlines. DIN regular and medium are
recommended for body texts. Samples of typography use can be
seen in the application section. DIN font family licenses are sold
for example by FontShop Ltd., www.fontshop.com

Sometimes DIN can not be used because of technical reasons [e.g.
ms word, PowerPoint, www] then use of common system font Verdana is
recommended.
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Photo without
retouching.

Photo with
retouching. The
layer effects
used can be
found from
original files.

World Village Festival marketing material images are to be used
without natural background so that the background is the same
in all applications. This helps the campaign to speak visually in
same tone of voice no matter what the different photographic
styles are for example artist pictures and be more consistent
throughout all advertising messages. This will help to build
brand conspicuousness visually.
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Kaukomaiden karnevaali

Kaukomaiden karnevaali

The ribbon element brings more colour and vividy to the identity.
Three colour schemes are designed pink, orange and blueish
violet. Main slogans and marketing sentences are used on top
of the ribbon. Ribbon can be used as subheader as well as seen
in this manual.



a0 The flare element

The flare element is to be used in as background in all
advertisements. It represents sunrise, spring and hope. It brings
colour to the campaign and makes it consistent and faster to
recognize. On top of the flare element are butterflies, white
splashes and stripes that bring movement to the identity.

a1 The pattern element

The pattern element can be used instead of solid green colour
in background of the main application. Example of use of it
can be seen at World Village Festival website online at www.
worldvillage.fi or in this manual. The element has green and
white stripes that cross. It can be seen as circus-alike element
or symbolize the green grass of Kaisaniemi park. It brings textile
kind of softness to the identity.
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SERVICE CENTRE FOR DEVELOPMENT COOPERATION - KEPA
FOR A JUST WORLD
WWW.KEPA.F|

Since year 2007 the KEPA element has been a part of the
World Village Festival marketing communication to give the
main organizer more visibility. Block background colour is 70%
black. In the left side of the block is the trademark of KEPA
and on the right side of the whole name, the slogan and the
website address. The logo and text-area are separated with
vertical green line. Two language versions presented above are
available.
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B Applications

B1 Business card

Size: 50mm x 90mm, 300dpi, bleed 3mm
Colours: 4/4, CMYK
Media:  offset printing, Munken Polar 300g/m?

Johanna Eurakoski

Promoottori | Promoter
A2 k.

’b° ‘9\9 TEL  +358-(0)9-5842 3273
GSM  +358-(0)400-879 333

FAX  +358-(0)9-5842 3200
E-MAIL johanna.eurakoskifkepa.fi

Maailma kyldssa -festivaali
World Village Festival

Kepa ry, Toolontorinkatu 2 A
F1-00260 Helsinki, Finland

www.maailmakylassa.fi
www.worldvillage.fi




B2

Word template

Size:

A4, 150dpi, no bleed

Colours: RGB

Media:

electronic and printed
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maailma kyldssa spmer 18,2009
world village festival Attachment

Company Ltd
Name

Local address
Postal code and post office
Extra row 1
Extra row 2

Referral:

1 Heading
Message field starts here.

2 Heading

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Maecenas magna magna, aliquet eu,
luctus ac, accumsan id, nibh. Donec eget nisl. Donec congue laoreet dui. Aliquam auctor. Sed nec
diam a nis! gravida scelerisque. Donec iaculis dapibus augue. Nam lobortis lorem at tortor.
Phasellus nec enim sit amet tortor pulvinar suscipit. Phasellus luctus enim ut metus. Vestibulum
nibh. In metus. Nulla scelerisque tellus vitae sem. Sed lacinia. Aenean sed elit. Nulla mi quam,
nonummy ey, rutrum a, tincidunt vel, pede. Vestibulum pharetra diam non enim. Vestibulum non
libero vitae lectus pellentesque lacinia.

Curabitur quis lacus. Maecenas dictum egestas arcu. Ut fermentum. Vestibulum aliquet. Morbi
diam. Phasellus facilisis. Sed vel dui ut nunc porta porttitor. Pellentesque elementum magna ac
lectus. Sed et lacus. Quisque mollis justo vel ipsum. Duis sed erat. Duis accumsan, purus eu
convallis auctor, quam eros gravida urna, a eleifend quam urna quis erat. Praesent aliquet sem sit
amet lectus. Cras interdum ullamcorper nunc. Nam luctus, tortor id commodo tristique, arcu velit
egestas ipsum, et consequat justo orci ut tortor.

Kind regards,

Name Surname

TEL +358 (0)10 123 1234
name.surname@kepa.fi

Maailma kyliss$ -festivaali | World Village Festival
Kepa ry, Todlontorinkatu 2 A, FI-00260 Helsinki, Finland
woww.maaiimakylassa.i | waw.worlduilage. i

B3 Www

Size: 900px x 100%, 72dpi

Colours: RGB

Media: www, electronic

Tekstiverso | Englah | Yhteystiecot | Meds | Hakusivu
OWELMA INFO YHTEISTYOSSA NAYITEILLEASETTAIAT VAPAAEHTOISET UUTISET

Liity sahkapos

o, maailmakyldssd oo
world village festival /<1< =rmen puisto & Rautatientor, Helsink [saipostosorcees| [ENRR]

Juhlavuosi kaynnistyi ‘Minun festarini Vi 100 esitysta Vapaaehtoiseksi

Vauhdikicaasti
e

Lalicolaisa mith eraisimiin
tehtavin, imoitoutuminen olkso
122008,

bynnistyi
Virgin Oilssa, Nelingiss8 tistaina 2. Uuaivita.
Joulukuuts 2008,

[ - S

© Kenitysynteistyon palveluseskus Kepa ry.
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B4 PowerPoint template

Size: on-screen show, 254 x 195mm, 150dpi
Colours: RGB
Media: PowerPoint, electronic

tunnelmalla
* Laaja-alaisella kulttuuriohjelmalla
* Asiaohjelmalla
* Yleisolla




.\ﬂ\a ky .
2 A

'3 E
2 I
° S
oS

Differentiate from your competitors, be memorable, express
yourself, be immediately recognizible, distinctive, professional,
manage perception, build customer loyalty, build awareness and
understanding of you and your strenghts, be unique, coherent
and build brand equity. Visual brand identity is a competitive
asset that can help to do all this so it is worthwhile to keep
maintaining and nurturing it. This little manual will help you
on the odyssey that is transformating World Village Festival
trademark to a trustmark of turning the world to a more fair
and fun place to live for all of us.

If you want to know more For any further questions related

about designing brand identity, to the visual identity and this

here is one book worth reading: manual please do not hesitate to
contact:

Alina Wheeler

Designing Brand Identity, 2006 Johanna Eurakoski, Promoter

John Wiley & sons, Inc., johanna.eurakoski(@kepa.fi

Hoboken, New Jersey +358-(0)400-879 333

Copyright © 2009 World Village Festival. All rights reserved.



